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Family of Packages Competition 


An amendment has been made to the Wolf Pack- 
age Competition providing that an honorary award 
will be made for the best “family of packages” en- 
tered for the Irwin D. Wolf Award. The entry fee 
will be $5.00 per package up to and including five 
packages and $2.00 each for additional packages in 
the “family.” 
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Dayton Insurance Round Table 


There will be a one day round table devoted to a 
discussion of insurance problems on Thursday, Jan- 
uary 21, 1932, immediately following the Production 
Conference in Dayton. The meeting will be held at 
the Van Cleve Hotel. L. H. Wiccers, Insurance 
Manager, The Procter & Gamble Company, will pre- 
side. Copies of the program will be sent to any per- 
son inquiring. 


Management 


20 Vesey Street, New York, N. Y. 


Production Planning and Control Conference 


The Production Planning and Control Conference 
to be held at Dayton, Ohio, under the auspices of 
the Mass Production Division of the Association, 
P. L. Ditpine, Manager, Factory Standards Depart- 
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ment, The B. F. Goodrich Company, Vice President 
in Charge, will be unique in two respects. 

In the first place, a half day will be devoted to 
plant visits in Dayton. Secondly, each half-day ses- 
sion will be largely in the nature of a demonstration 
of production planning and control under conditions 
of: 

a. Production Planning and Control for the Mass 
Production Plant 

b. Production Planning and Control for the Job 
Order Plant 

c. Production Planning and Control for the Modi- 
fied Mass Production Plant. 

Groups of executives from Dayton, Rochester and 
Chicago will be responsible for each half-day session. 


Forbes Articles Reprints 


Additional copies of the reprint of the Managing 
Director’s articles in Forbes, entitled, “Wake Up, 
Business!” and “The Way Out for Your Business” 
are available from the Association at 10 cents each 
while the supply lasts. 


Personnel Conference 


Dr. R. W. Stone, Professor of Industrial Rela- 
tions, The University of Chicago, will present an 
extremely interesting appraisal of personnel adminis- 
tration of the last decade at the morning session of 
the Personnel Conference in Pittsburgh, Monday, 
February 15, 1932. This session is likely to prove 
extremely interesting and possibly quite controver- 
sial. It ought to lay the ground work for distinct 
progress in the next decade. 

At the afternoon session of the Personnel Con- 
ference, A. G. ANDERSON, Professor of Industrial 
Management, University of Illinois, will present the 
results of a very intensive study of fatigue in indus- 
try made at the Western Electric Company in 1930 
and 1931. 

Following Professor ANDERSON’s paper there will 
be round tables during the balance of the afternoon 
and in the evening, as follows: 

What is Happening to Employees’ Savings: 
Stock Subscription Plans, Pensions, Mutual Bene- 
fit Societies and Group Insurance? 

Job Analysis, Rating Plans, Job Classification, 
Developing Lines of Promotion. 

Regularization of Employment: Wage and Sal- 
ary Adjustments, Hours per Working Week, Ro- 
tation of Work, Unemployment Insurance. 
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Employee Training: Foremen, Retail Sales 
Persons, Office Supervisors and Employees, Gen- 
eral Background Training, Conference Methods 
of Training. 

Selection of Employees: Interviewing and Test- 
ing Applicants. 


Office Management Conference 


The annual Office Management Conference will 
be held at Pittsburgh, Pa., immediately following the 
Personnel Conference, on Wednesday, February 17, 
1932. 

At the morning session CooKE Lewis, Vice Presi- 
dent, Liberty Mutual Insurance Company, will pre- 
sent a paper on Organizing Office Executive Rela- 
tionships for Cost Reduction. This session will be 
conducted largely in the nature of a round table in 
which various cases will be presented for discussion 
and solution. 

The thought back of this discussion is that lack 
of sound organization relationships in the office is 
one of the important considerations of waste in the 
office and that good organization relationships is one 
of the chief means of securing office economies. 

At the afternoon session H. V. Browne, Manager, 
Office Standards Department, The B. F. Goodrich 
Company, will present a paper on Recent Office 
Economies. This will be followed by discussion as 
follows: 


Economies in the Department Store Office 

Economies in the Public Utility Office 

Economies in the Insurance Office 

Economies in the Industrial Company Office 

= hour will be devoted to round tables for each 
of: 

Reducing Costs in Insurance and Financial 
Offices 

Reducing Costs in the Industrial Company 
Office 

Reducing Costs in the Public Utility Office 


College Men in Business 


The American College Personnel Association and 
American Management Association will meet to dis- 
cuss the subject of College Men in Business, Tues- 
day, February 16, 1932, at the William Penn Hotel, 
Pittsburgh. The topics to be discussed are: 

Supply of and Demand for College Graduates, 
by R. I. Rees, Assistant Vice President, American 
Telephone and Telegraph Company. 
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What Does Business Seek in the College Gradu- 
ate? By C. R. Dootey, Personnel Director, Standard 
Oil Company of New York. 

Fundamentals in Business College Employment 
Programs, by F. S. Jounson, Personnel Manager, 
E. I. du Pont de Nemours & Company. 

Providing Information Concerning Business to 
Undergraduates, by W. H. CowLey, Professor, 
College of Education, Ohio State University. 

The Employment Procedure, by C. S. CoLEr, 
Manager, Educational Department, Westinghouse 
Electric & Manufacturing Company. 

At a dinner meeting on Tuesday evening, Febru- 
ary 16, there will be additional discussion of this sub- 
ject, as follows: 

Sur-inary of the discussion on The Employment 
of Coliege Graduates in Industry, by J. E. 
Watters, Director of Personnel, Schools of En- 
gineering, Purdue University; President, The 
American College Personnel Association. 

The Educational Viewpoint, by Dr. C. R. Mann, 
Director, American Council on Education. 

The Viewpoint of Industry, by F. J. CHEsTER- 
MAN, Vice President, Bell Telephone Company of 
Pennsylvania. 


Reprints Available 


Savings Bank Life Insurance from the Stand- 
point of the Employer. Address by Paut W. 
Viets, Employment Manager for Plymouth Cordage 
Company, before the Associated Industries of Massa- 
chusetts, October, 1930. 

Unemployment and the Savings Banks, by 
Henry Bruere, President, The Bowery Savings 
Bank, at the Convention of the National Association 
of Mutual Savings Banks, May, 1931. 

Employes Representation. Proceedings of 
Eighth Annual Conference. The Peoples Gas Light 
and Coke Company, February, 1929. 

Check List—Duties of Foremen, by C. C. 
THomason. Rochester Athenaeum and Mechanics 
Institute, 1931. 

Teaching Engineering and Business Students 
to Deal with Men and Manage Industrial Rela- 
tions. Proceedings of an informal conference held 
March 28, 1931. 

Our Customers and You. Booklet prepared by 
Central Hudson Gas & Electric Corporation for use 
by its employees. 

Sales Quota Procedure, by WiLLIAM J. REILLY. 


Marketing Monograph No. 1. Published by The 
Erickson Company, 1930. i 
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Economic and Business Research in American 
Colleges and Universities 


The Business RESEARCH CoUNCIL has recently 
completed a census of research projects in the fields 
of economics and business undertaken by institutions 
of higher education. A report is now in preparation 
and will be published about January 15, 1932. 

The report will cover research projects completed 
during the academic year 1929-1930 and projects in 
progress during the year 1930-1931. In all, about 
600 projects will be listed, classified according to sub- 
ject and cross-indexed for ease of reference. In ad- 
dition to the title of each project, a brief description 
of the nature and scope of the research will be given, 
together with information concerning status of the 
work, availability of results, and medium of publica- 
tion where results have been published. Both inves- 
tigations undertaken by organized research or other 
bureaus and those made by individuals associated 
with the institutions are included. 

The report will also list some 70 recurring series 
of data compiled by the institutions, giving in each 
case the frequency of compilation, availability, and 
medium and frequency of publication, where data 
are published. 

About 90 institutions reporting research in busi- 
ness and economics are included. A list of these in- 
stitutions, together with titles and chief fields of in- 
terest of organized research bureaus and details con- 
cerning their periodic publications, will be shown. 

The regular price of this report will be $2.00. In 
order to obtain a sufficient number of subscriptions 
to secure the advantages of bulk printing costs, how- 
ever, the Business Research Council announces that 
orders received until April 1 will be filled at the price 
of $1.50 per copy. Orders should be sent as follows: 


To Business Research Council, 
20 Vesey Street, New York, N. Y. 


Enclosed find check for...............00. Ne 
copy (ies) of ECONOMIC AND BUSINESS RE- 
SEARCH. 


jE a | copy (ies) of 
ECONOMIC AND BUSINESS RESEARCH. 


I CON Oe ooo ss sins dawn scpcarsbascedeccadiacacw es 
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Extra Copies of 
Publications Available 
to Members Only 


on 


Industrial Marketing 


Determining Channels of Distribution—I. M. 4... $1.25 


By E. O. Sureve, Assistant Vice-President, General 
Electric Company. 


Forecasting Industrial Sales—I. M. 5............ 75 
By Joun G. Tuompson, Assistant to the President, 
Simonds Saw and Steel Company. 


Trends in Industrial Sales Promotion and Adver- 
teed, WE. Gis osc nncseas i<obboeesseebiceks 5d 75 


By Forrest U. Wesster, Advertising Manager, 
Cutler-Hammer, Inc. 
Compensation of Industrial Salesmen—I. M.7....  .75 


By C. R. Cary, Vice-President in Charge of Sales, 
Leeds & Northrup Company. 


Personnel 
Theories and Proposals for Stabilizing the Wage 
Earnet’s Income—Pets.. 10: 0.000.040.0008 455008 $ .75 
By Orpway Trap, Editor of Business Books, Harper 
& Brothers. 
Personnel Practice in 1930—Pers. 11............ 75 


By Epwarp S. Cowprick. 


Methods of Minimizing the Effect of Business De- 
pression on the Working Forces—Pers. 12...... 1.00 


By Ernest G. Draper, Vice-President and ELEaNor 
H. Park, Personnel Director, The Hills Brothers 


Company. 
What’s Ahead in the Light of Ten Years’ Prog- 
POR I—P 1  ncccacaddcncesu a Eee 75 


By Joserpn H. Wits, Professor of Industrial Man- 
agement, Wharton School of Finance and Com- 
merce, University of Pennsylvania. 


Insurance 
Multiple Location Floater Insurance—Ins. 1..... $ .50 
By Atsert W. Pett, Treasurer, Lamont, Corliss & 
Company. 
Ocean Marine Insurance—Ins. 2................. 50 


By Aran M. MacIntire, Assistant Treasurer, United 
Fruit Company. 
Products Liability Insurance—Ins. 3............ 50 
By L. H. Wiccers, Insurance Manager, The Procter 
& Gamble Company. 
Inland Marine Insurance—Ins. 4................ 50 


By Avan M. MaclInrtirz, Assistant Treasurer, United 
Fruit Company. 
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Marketing 


The Consumer of Today and Tomorrow—Mark. 


By Georce R. neat. Oswatp W. Knautu, J. W. 
Hayes, C. F. Brown and Frep E. Cuark. 


The Retailer of Today and Tomorrow—Mark. 65 1.50 


By Guy C. Situ, Gorpon C. CorspaLtey, Goprrey 
M. Lesuar, H. R. Dracxett, H. A. RicuMonp 
and James H. GREENE 


The Manufacturer’s Relation to the Consumer, 
Retailer and Wholesaler of Today and Tomorrow 
POMC cok 5496.5 615-010-0050 S si6ies 4.05.0 Sais case Meee 


By Marguis Recan, C. H. Watxer, W. E. Smita 
R. BLocHER, Grorce H. Witiiamson and 
L. Parmer. 


The Wholesaler of Today and Tomorrow—Mark. 
DF SpcaGaninccacs cctcccasSrocteoeeks bocoeeeees 1.50 


By Gorton James, H. J. Taytor, Martin J. Worr 
and J. Frank GRIMES. 


Marketing Problems of a Food Manufacturer— 
ERENT soneadinunnsnivennnasecaeeasaisodecens a5 


By Grorce D. Otps, Jr., General Sales Manager, The 
Hills Brothers Company. 


Office Management 


Incentives for Office Workers—O. M. 42........ S73 
By C. A. _ Betuce, Vice-President, Chicago Mail 
Order Company. 

Management as Applied to Public Utility Billing 
Problems—O. M. 43......cceeceecees b seinavtuesviars ds 
By Joun L. Conover, Auditor, Gas Department, 
ublic Service Electric and Gas Company. 


Measuring, Standardizing and Compensating for 
Office Operations—O. M. 44...........ceeeeeees 1.00 


By Marion A, Bitts, Assistant Secretary, Aetna Life 
Insurance Company. 


Branch Office Management—O. M. 45...... ‘one 1 


By W. Henry Situ, Assistant Vice-President, Re- 
tail Credit Company. 


General Management 


How the Manufacturer or. — the Fashion, 


Style and Art Problems—G. M. 98.............. $1.00 
By Paut Bonner, Pau toni ; E. Atcott and 
Nock. 
Industry’s Public Relations—G. M. 110.......... 75 
By pene LawrENCE, President, The United States 
aily. 


Fundamentals of Company Publicity—G. M.111.. .75 
By Ricuarp D. Hess, Public Relations Department, 
Swift & Company. 
Principles of Incentives for Executives and Key 
Men—G. M. 113 ....... davetecha aa EEE ELIE oo. sue 


By j. P. Jorpan, Partner, Stevenson, Harrison & 
ordan. 


Making Mergers Pay—G. M. 114............... 75 
By H. A. Toutmin, Jr., Toulmin & Toulmin. 
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Production 


CO Reduction of Fixed Charges by Use of Three Shifts 
RE IE os oso a ckcce eh teense tasks bawe abeee ee $ .75 


By James G. MarsHatt, General Superintendent, 
nion Carbide Company. 


oO oy Tag Ratios of Indirect to Direct Effort— 
I ag ois obo aia ekbes beccweebnaacesaities a5 


By Raymonp S. Perry, Vice-President, The Ingersoll 
Milling Machine Company. 


O Eliminating Wasteful Indirect Labor and Clerical 
LE RL ee Aer ees eee a 
By Percy S. Brown, James O. McKinsey and Com- 
pany. 
O Costs of Indirect Expense—During Seasonal and 
Cyclical Fluctuations of Business—Pro. 99...... 75 
By C. S. Carney, Vice-President, The Trundle Engi- 
neering Company. 
O Engineering and Shop Standardization—Pro. 100.  .75 


By Tuomas R. Jones, Vice-President and General 
Manager, Harris-Seybold-Potter Company. 


Public Relations 


O Public Contact Training—P. R. 2................ $1.25 
By Byron F. Fietp, F. A. McKowne and Bess 
BLoopwortH. 


(C1 Public Relations Aspect of Personnel Manage- 
a ee a Eee eneerir es ery) 


By C. S. Cuine, Director of Industrial and Public 
Relations, United States Rubber Company. 


The Association prints a small supply of extra 
copies of publications in order to meet the needs of 
members who wish extra copies for distribution 
within the company. 

From the list prices 

Individual members may deduct 20% 
Company members may deduct 50% 
and there are additional discounts 
for quantities 26-100, 101-250, etc. 


Orders for less than $1.00 net must be accom- 
panied by cash. 


AMERICAN MANAGEMENT ASSOCIATION 
20 Vesey Street New York, N. Y. 


Please send me your literature as checked above. 
BOD bi decce cides censdednseseseangcsscauaoe 


ME kiidsahimibmikdisieneacewiidbmaia uuaimae aan 


SAE nc ccawcsess iseeueesddeedsadseneens 


PED nN chuasaeacdukae chéenenacsoetaaael 


Teer aweeeeeeeeeeeeeeeeeeeeeeeseeeeseseeeseeeeee 
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